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By Edward P; Watner.

It is very noticeable inm the‘prOSpéctuseévﬁhich areﬁédme—
times prepared to set forth the glowing pqssibilities of air
iines that in the estimate of expenses insufficient aliowance is
generally made for selling and'advertising cos%s, Air travel i
still too new to be strictly a standard method, and lts competi-
tion with older means of éetting about can only be made effect-
ive by keeping the virtues of the airplane constantly before the
eyes of the potential purchaser of transportation. This fact has
been learned very completeiy in Europe, and methods of catching
tus publiic eye and attraciing public paironage nave been much
elaborated.

The traveler who goes to London or to Paris, pariicularly
the former, cannot fall to observe the extraordinary quantity
and variety of posters and placards of the various air lines
which decorate the show windows in Dickéns' two cities. While
no exact census is available, I never have seen in London a
travel agency of any sort which did not display the poster of at
least one air line, usually reinforced by a model airplane hang-
ing in the window, In the strefch of Pall Mall from the foot of
the Haymarket to St. Martin's, a.distance of perhaps a quarter
of a mile, there are at least a dozen agencies where air trans-
~port is advertised and sold, All of +this advertising expense and

multiplication of selling agencies is justified by the results,
* Taken from the Christian Sclence Monitor, October 30, 1923, )
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in the obinion of +hose who have gone in for it on the large.
_scale.  The wustification is partlcularly clear in respeéct of =4
vertising which is directly combined w1th the sale of transporia
- Licn, as & cardinal principle of air transpart sal.esmanship s
present the idea to the prospective purchaser and then to make
it possible for him or her to buy a ticket immediately. |

The essence of the advantage of filying 1s in its speed, and
the utilization of a speedy means of transport should not require
the party to be transported to go in search of a ticket office
having once decided to book a passage. Such advertising as is
furnished by sandwich men marching in procession through the
streets of Paris is not likely to be of so mauch value as is the
show-window type. As for newspaper advertising the most effecti-
type is that which is indirect, coming in the form of editorial:
on the value of the airplane and of enthusiastic articles about
the delights of air travel by those who have actually tried it

Newspaper support is invaluable and even indlspensable *
any aeronautical enterprise, but the small amount of classifier
advertising which the transpont cowpanies can at prosent affor”
to carry is of iittle value to the companies themselves, except
in so far as it conveys specific irnf otmation as to schedules,
and brings no appreciable revenue to the newspapers. As the use
of the airplane becomes more of an every-day matier, and as the
general traveling public becomes accustomed to employing 1t di~
rect newspaper advertising setting forth the merits of particula

lines on competitive routes will come to have an increasing valu.



- 3 -

Since the air lines mus% depend ih an ihoreasing degree on
ordAna;v bu31ness uraffLC the toar¢ st furnishing a rG;&tiV&lY
smallex part of thelr income é the tocal exienb of the opera-
tiuns is increased, the sale of transportation should be so con-
dacred as to mak= particular apreal to the business man., This
can bes% be done by proving to him that the regularity and speec
of the service can be ounted on, A very commendable action in
this direction bas been taken by one of the French companies
having an office in London, which posts in its show window a Lol
letin of the flights made during the current day, the arrival an:
departare of ench 2irnlanse in London o» Paris being marked ur ==
soon as word can be received. The board thus presents every af-
ternoot & mute evidence of the extent of the aerial traffic be-
tween the two capitals and of the censistency and the scarcity
of forced landings and other trouble with which that traffic is
carried on,

go far as the tourist business is concerned, the most effect
ive advertising is that which shows whet other tourists have done.
Those who travel in Europe for pleasure are, on the whole, ex-
tremely gregarious in their tastes and it is axiomatic that when
a rush of tourists toward a given place is once startved it will

continue qulte by its own momentum, especially if the journey <z
be regarded in the nature of an adventure worthy of relating.

No better method of attracting the tourisis can be fgundJ
therefore, than to display permanently the statlistics of the mua:

ber of passengera carried and ot the scarcity of accidente, Tis




traveler fér pleasure may not be much ccnéerned with speed, and -
forced ‘landing which results in no damage to hlmself may not ser

1ously dﬂsturo blm and may even oe regarded as a pleasant little
adventure, obut the question of safety 1s always to the fore in
his mind and should be corrsspondingly emphasized when an appeal
for his ratronage is to be made, |

One point in respect of which American companies should a
to improve on present Turopean practice is in connection with
automobile transport. Practically all of the traffic in Londorn
for example, starts from the fashionable West End hotels or frov -
the business section of the city. At the present time each tra
eler must take on himself the obligation of getiting himself and
his baggage to an assigned starting point at some specified hote
or in front of one of the tourists' agencies. If he has heavy
baggsge to carry, and the practice of carrying in the airplane
all of one's packages up to small-sized trunks is constantly in-
creasing, he must attend himself 4o its shipment to the designai:
official starting point and tc its transfer to the official bus.

Although this is usually 2 minor inconvenience, to be sure,
the payment which travelers are meking for their air journey
would seem to justify making 2 tour of the city with the bus, ain
ricking up the prospective air voyagers at any spot tnat they de.
ignate within reasonable limits. Although this nxactlce would & :
‘mlttedlv be only temporary, and would be abandoned as air trave:
becomes more extensive and standardized, it would be worth whil.

at present. I write with particular fervor on this subject, bs
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czuse I oacé had the tnﬁieasant experience of haviné f& fly fro#k
Paris t¢ London with a large amount of baggage on a day when the
‘Parisian labor unions Had Geclared =2 general strike, and when 1o
a taxicab wheel was tuxniﬁg in the city. Only by mobilizing the
forces of the entire staff of hotel porters was I aible to get my
property to a point where I couid connect with a 5us for the fly-
ing field,'énd even then I had to plead as a special favor that

the bus should pause momentarily on the way out to the field to

allow me to get aboard.
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